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Ellen’s Oscar ‘selfie’ crashes Twitter
Source: CNBC (2014), http://www.cnbc.com/id/101459026
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Why ‘Selfies’ Matter?
● Oxford Dictionaries named ‘selfie’ 
as Word of the Year in 2013
● Selfies: “catchall term for digital 
self‐portraits abetted by the 
explosion of cellphone cameras 
and photo‐editing and sharing 
services” (Wortham 2013)
● Today’s consumer is moving 
towards imagery as a primary 
form of self‐expression
Sources: Wortham, Jenna (2013), “My Selfie, Myself,” The New York Times, October 19;
PBS News Hour (2013), http://www.pbs.org/newshour/rundown/oxfords-word-of-the-year-is-selfie/
2/05/2017
4
AEF VPP Lunchtime Talk – #Selfies: Fad or Fortune Maker for Marketers?
© Dr. Sven Tuzovic │ Associate Professor │Pacific Lutheran University < 7 >
The Art of ‘Selfie’
● The Chainsmokers (Drew Taggard & Alex Pall) have a viral 
dance hit with ‘#SELFIE’
● 130 million views on YouTube; 400k subscriptions
● The ‘Go F*** Your Selfie’ t‐shirt in the video is for sale
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Making Virality Last
Source: Forbes (2014), http://www.forbes.com/sites/livbuli/2014/04/15/art-of-selfie-the-chainsmokers-successful-approach-to-making-virality-last/
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Apple Adds ‘Selfie’ Section to iTunes App Store
Source: Engadget (2014), http://www.engadget.com/2014/03/13/apple-adds-selfie-section-ios-app-store/
Selfie phenomenon appears to have won a 
certain measure of legitimacy from Apple
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Feeding the Selfie Habit: 1) How‐to guides/videos
● How to take the perfect 
selfie?
● Need to answer first, 
what defines a selfie:
 Self‐awareness
 The moment
 The motivation
 The perspective
Source: scenarioDNA Slideshare (2014), http://de.slideshare.net/scenariodna/analyzing-selfies
Michelle Phan: http://www.youtube.com/watch?v=vbqIQcKNE7E
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Feeding the Selfie Habit: 2) Selfies from a Distance 
● Selfie App CamMe by PointGrab wins “Most Innovative 
App” at Global Mobile Awards in Barcelona
Source: Mashable (2014), http://mashable.com/2014/02/25/camme-mobile-world-congress/
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Feeding the Selfie Habit: 3) Real‐time Updates 
● Selfeed: website that shows every selfie posted on 
Instagram with the #selfie hashtag in real time
● Endless deluge of self‐portraits, each one on the screen 
for less than a second
Source: Selfeed (2014)
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The Rise of ‘Selfies’
● Term ‘selfie’ can be traced back to 2002 when it was used 
in an Australian online forum (Oxford Dictionaries)
● Since 2012, the words ‘selfie’ popularity grew more than 
17,000 %!
● 45m search results for ‘selfie’ on Google; 29m on Bing
● Instagram: 125 million posts using the #selfie hashtag
 Jan 27, 2011: Instagram started to use hashtags and Jennifer 
Lee from Oakland was first user to tag her selfie as #selfie
● It is estimated that in 2014 the number of selfies being 
taken could exceed 250bn
Sources: Own research; BGR (2013), http://bgr.com/2013/12/24/how-many-selfies-were-taken-in-2013/
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Selfie Stats and Facts – totally ‘scientific’
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Selfies Around the World
Source: PBS News Hour (2013), http://www.pbs.org/newshour/rundown/oxfords-word-of-the-year-is-selfie/
2/05/2017
9
AEF VPP Lunchtime Talk – #Selfies: Fad or Fortune Maker for Marketers?
© Dr. Sven Tuzovic │ Associate Professor │Pacific Lutheran University < 17 >
Selfies are Most Popular in Australia
Source: http://techinfographics.com/selfie-infographic-selfiegraphic-facts-and-statistics/
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The ‘Selfiest’ Cities in the World by Time Magazine
Source: Time (2014), http://time.com/selfies-cities-world-rankings/
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Another Study Comes to a Different Result
Source: Statista (2014), http://www.statista.com/chart/2268/most-popular-cities-for-selfies/
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Who takes Selfies? 
● 91% teens post a photo of themselves (up from 79% 
in 2006, according to Pew Research)
● Study among 2,000 adults in the UK found that 51% of 
respondents have taken a self‐image (Opinium)
Source: Media Bistro Infographic (2013), http://www.mediabistro.com/alltwitter/selfie-statistics_b48081
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Selfies are Shared to Make an Impact
● Selfies stretch across platforms and apps
● More selfies are shared on Facebook than every other 
social network combined
Source: Media Bistro Infographic (2013), http://www.mediabistro.com/alltwitter/selfie-statistics_b48081
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But, Instagram is more Relevant for Engagement
● Engagement on Instagram is roughly 60 times higher 
than Facebook, according to Forrester Research
Source: Mashable (2014), http://mashable.com/2014/04/29/instagram-marketers-friend/?utm_cid=mash-com-Tw-main-link
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Why and Where are Selfies taken?
Source: Media Bistro Infographic (2013), http://www.mediabistro.com/alltwitter/selfie-statistics_b48081
More 
insight 
needed!
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Controlling the Image
● Selfies become ‘choreography’ – they are staged
● #nofilter vs. retouching and editing the image
● Image‐enhancing Apps become more popular
Source: Media Bistro Infographic (2013), http://www.mediabistro.com/alltwitter/selfie-statistics_b48081
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Adjusting Your Selfies to Look Skinnier – SkinneePix
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Adjusting Your Selfies to Look Skinnier – SkinneePix
● The promise: “SkinneePix makes your photos look good 
and helps you feel good. It’s not complicated. No one 
needs to know. It’s our little secret.”
● Has reached the number one spot in the iTunes store’s 
photo and video category
● Critics fear the $1.99 app, which only works on single 
head shots, could encourage an unhealthy body image
Source: New York Post (2014), http://nypost.com/2014/04/08/new-app-makes-fat-selfie-faces-look-thin/
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‘Selfiecity’ –
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What is ‘Selfiecity’?
● Selfiecity analyzes Instagram data for visual cues in 
order to get a clearer picture of how (and how often) 
people actually take selfies in different cultures
 head position, 
 emotional expression, 
 gender and age
● Findings have been compiled into a website where 
visitors can play with interactive visualizations
Source: Wired (2014), http://www.wired.com/2014/02/explore-world-selfies-new-data-visualization-tool/
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The Data Collection Process
● 5 cities
● Sample: 656,000 images 
collected on Instagram
● Random selection of 
120,000 photos
 20,000‐30,000 
photos per city
● 2‐4 Amazon’s Mechanical 
Turk workers tagged each 
photo
Source: Selfiecity (2014), http://selfiecity.net/#findings
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The Data Collection Process (cont.)
● Automatic face analysis: algorithmic estimations of 
eye, nose and mouth positions as well as the degrees 
of different emotional expressions
● Final manual examination resulted in sample of 640 
photos per city
Source: Selfiecity (2014), http://selfiecity.net/#findings
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Demographic Results – Gender 
● Marketers need to consider global differences with regard 
to gender or age
Source: Selfiecity (2014), http://selfiecity.net/#findings
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Demographic Results – Age 
● Most people are pretty 
young (23.7 estimated 
median age)
● Bangkok is the youngest 
city (21.0), whereas NYC 
is the oldest (25.3)
Source: Selfiecity (2014), http://selfiecity.net/#findings
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Interactive Visualizations
Source: Selfiecity (2014), http://selfiecity.net/selfiexploratory/
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Brands Leveraging Selfie Phenomenon is Growing
Source:  Adweek (2014), http://www.adweek.com/adfreak/infographic-how-brands-became-selfie-obsessed-155651
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1) Campaigns that Imitate Selfies – Not Selfie Mkt
● Placing canines in a 
human‐like scenario
● Ad agency Tuppi Brazil 
developed print ads for 
Brazilian pet salon Pet 
Beauty featuring adorable 
dogs posing for close‐up
Source:  Trendhunter Marketing (2014), http://www.trendhunter.com/trends/pet-beauty
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2) Selfie Contests – But is there a Strategy?
● Wired UK published first 
selfie cover, featuring 
BuzzFeed founder and 
CEO Jonah Peretti
● Contest for best selfie 
magazine cover photo
 Download app 
 Grab a free copy of Feb 
2014 sample edition
 Replace own face & share
● Results: only 4 images
Source:  Wired.co.uk (2014), http://www.wired.co.uk/news/archive/2014-01/06/wired-selfie/viewgallery/331475
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3) Natural Fit between Brand & User Experience
● GoPro’s Photo of the Day
● Thousands of everyday, 
non‐pro athlete types 
across the world snap 
and post cool GoPro
selfies
● Great fit between product 
and what the user can 
achieve with it
 Product not shown 
in selfies, but used
Source:  Entrepreneur (2014), http://www.entrepreneur.com/article/232854
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4) Product Presentations & Fan Selfies
● “Fan of the Week” contest allows fans to showcase their 
passion for the brand by snapping a selfie and submitting 
it on social media
● Contest is promoted with #mydunkin hashtag and on 
digital billboards at Times Square
Source:  Shift Communications (2014), http://www.shiftcomm.com/2014/04/selfies-stay-can-brands-leverage/
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5) Publicize Brand while Promoting Altruistic Cause
● AXE contest that asked 
consumers to post 
#KissForPeace selfies
● In support of Peace One 
Day’s worldwide efforts to 
promote nonviolence
● Campaign was cross‐
promoted with traditional 
advertising forms like 
digital billboards
Source:  Shift Communications (2014), http://www.shiftcomm.com/2014/04/selfies-stay-can-brands-leverage/
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6) Selfies as Part of Integr. Social Media Campaign
● Celebrity spokespeople
● 137 million views of 
“Selfie Shootout” video 
starring FIFA star Lionel 
Messi and NBA mega star 
Kobe Bryant
● Fans are asked to upload 
#KobivsMessi‐inspired 
#SelfieShootout shots for 
chance to win a free flight
Source:  Entrepreneur (2014), http://www.entrepreneur.com/article/232854
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Framework for Embedding Selfie Marketing
Selfie 
Marketing
Storytelling & Brand Interaction
• Selfie campaign needs 
storytelling element
• Provide reason for getting 
audience’s attention and 
emotional investment
Integrated Social Media Strategy
• Selfie campaign needs to be 
part of a bigger picture
• What are the objectives of 
embedding a selfie campaign?
Incentivize Selfie Taking/Sharing
• Offer exclusive awards for 
consumer participation 
• Experiences, events, 
VIP tickets, trips, 
products 
• Make consumer excited/
proud to share the moment
• Enable happy/funny 
moments
• Facilitate great look
• Help people feel good 
about own reflection
Develop Relevant Hashtags
• Build an ongoing conversation
• Increase cross‐platform reach
Understand audience and visual data
• Segmentation of selfie imagery
Metrics & Measurement
• Selfie participation 
• Sharing of selfies
• Cross‐platform 
engagement
2/05/2017
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Conclusions: Fad or 
Fortune Maker?
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Love them or loathe them; but selfies are not a fad
● Selfies have received much attention, but are under‐
studied media form
● Challenge: Structure for interpreting visual data is missing
 Selfies are not all the same
• Carefully staged vs. completely casual
• Expressive vs. self‐reflective
 We have to establish an analyzing structure
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Successful ‘Selfie Marketing’
● Make selfies more than just “off‐the‐cuff” self‐portraits
● Avoid selfie campaigns that just “feed egos” 
● Integrate selfie campaign with overarching social medial 
strategy
● Combine selfies with user engagement and storytelling 
to create something captivating
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In Summary …
Source:  Trendhunter Marketing (2013), http://www.trendhunter.com/trends/friskis-and-svettis
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Q & A
AEF VPP Lunchtime Talk – #Selfies: Fad or Fortune Maker for Marketers?
© Dr. Sven Tuzovic │ Associate Professor │Pacific Lutheran University < 48 >
Image Credits
● http://plaire.altervista.org/?doing_wp_cron=1402515409.1257660388946533203125
● http://www.usatoday.com/story/life/music/2014/03/16/chainsmokers‐selfie‐goes‐viral/6494609/
● http://www.digitalsherpa.com/blog/3‐great‐seo‐tips‐for‐your‐small‐business‐blog/
● http://www.bethkanter.org/visualmarketing/
● http://www.chienworks.com/elecpark/unscient/?breadmold
● http://www.garylewandowski.com/#!press‐highlights/c189t 
● https://uk.lifestyle.yahoo.com/skinneepix‐selfie‐editor‐that‐makes‐you‐look‐slimmer‐134914476.html
● http://www.konbini.com/fr/tendances‐2/skinneepix‐effrayante‐appli‐selfie‐maigrit/
● http://export.gov/portugal/marketresearchonportugal/index.asp
● http://www.pilipinas.it/2013/07/the‐pinoy‐selfie.html
● http://www.thinkbelle.com/2013/02/04/what‐happens‐online‐stays‐online/
● http://www.todayslearningworkplace.com/whats‐your‐story/
● http://www.brandignity.com/2014/03/how‐to‐hashtag‐across‐different‐social‐media‐platforms/
● http://andrewmacarthy.com/andrew‐macarthy‐social‐media/5‐inventive‐ways‐brands‐are‐using‐selfies‐for‐social‐media‐marketing
● http://tn.prime‐health.net/services/prime‐medical‐management‐services/prime‐metrics.aspx
● http://adaptivedealer.wordpress.com/2013/11/06/accessible‐vehicles‐and‐adaptive‐mobility‐equipment‐qa/
